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Introduction 

Is teaching an art or science? 
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Who is the audience for this book? 

What are the purposes of this book? 
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Table 1.1. Goals of this Book 

This book is intended to… This book is NOT intended to… 
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How should you read this book? 



  

 

Why are quotations from famous individuals included throughout 
the book? 



 

 

Understanding Motivation and the 
MUSIC® Model of Motivation 

What is motivation? 

Figure 2.1. The relationship between motivation, engagement, and outcomes 
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Figure 2.2. Individuals weigh the costs and benefits of different activities when 
deciding in which activities to engage.





 





 

What key motivation principles do you need to consider when 
designing and implementing instruction? 

Figure 2.3. The components of the MUSIC  Model of Motivation 
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Figure 2.4. The relationship between students’ MUSIC perceptions and their 
motivation, engagement, and outcomes. 
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How does the MUSIC model work? 

Figure 2.5. The process through which external variables, such as instructors’ 
teaching strategies, can affect students’ MUSIC perceptions, motivation, 
engagement, and outcomes. 
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Figure 2.6. The MUSIC® Model of Motivation as it relates to students in a course  
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Why does the MUSIC model work? 
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Developing the MUSIC model mindset 
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The MUSIC® Model of Motivation 
Theory and Research 

Why is the MUSIC model needed? 





 

—

How was the MUSIC model developed? 
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What theories and research were used to identify the principles 
of the MUSIC model? 
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What is the MUSIC Model of Motivation Theory? 
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What research has been conducted using the MUSIC model? 
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MUSIC Model Research Related to Examining Students’ Motivation 

 

Table 9.1. Studies in Higher Education That Use the MUSIC Model 

Study Authors and Date School Level Courses/Subject Areas 
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Table 9.2. Studies in Pre-K to 12 Schools That Use the MUSIC Model  

Study Authors and Date School Level Courses/Subject Areas 

 

MUSIC Model Research Related to Fostering Domain Identification 
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Table 9.3. Studies Examining Relationships Between the MUSIC Variables and 
Domain identification 

Study Authors and Date School Level Courses/Subject Areas 

 

Figure 9.1. Students’ course perceptions can affect the likelihood they choose a 
career in that discipline. 

Research Related to Measuring MUSIC Components 
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Table 9.4. Studies Providing Validity Evidence for the MUSIC Inventory 

 
Study Authors and Date 

MUSIC Inventory 
Version 

 
Language 

Country of 
Participants 
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APPENDICES 
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APPENDIX A 

Tips for Succeeding (see Example S.2.2) 

This is an example of a “Tips for Succeeding” document. This isn’t a complete 
document, but it’s intended to give you some ideas for what you can include.  
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APPENDIX B 

My Study Strategies in This Course assignment  
(see Example S.2.9) 

This is an example of an assignment that requires students to reflect on their study 
strategies and to consider other possible strategies they could use to be more 
effective learners. 
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APPENDIX C 

Retaking Tests (see Example S.2.12) 

This is an example of an explanation as to why you’re allowing students to retake 
tests.  
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APPENDIX D 

Example Email to Students Doing Well (see Example S.2.15) 

This is an example of an email that can be sent to students who are doing well in your 
course. This type of message can be sent to solicit their strategies, which can then be 
shared with the other students in the class.  
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APPENDIX E 

Example Tables to Include in a Syllabus (see Example S.5.1) 

These two tables are examples of tables that can be included on your syllabus to help 
make course expectations explicit to students. 

Graded Attendance, Assignments, and Exams Point Value % of Total 
Grade 

Class Number, 
Date, and Topic 

Attendance Assign-
ment A 

Assign-
ment B 

Assign-
ment C 

Tests/ 
Final Exam 
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APPENDIX F 

Strategies to Learn Students’ Names (see Example C.1.1) 

This appendix includes strategies that you can use to more effectively learn students’ 
names. 
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